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Abstract

Purpose: The objective of this study is to examine the impact of Corporate Social Responsibility (CSR) on firms” market
value, as well as to investigate the moderating role of market competition in this relationship. The importance of this
topic stems from the fact that, in the current era, CSR is recognized as a key factor in enhancing corporate reputation
and value creation, and attention to it can improve firms’ competitive positioning.

Methodology: This study is descriptive—analytical in nature and is conducted using panel data. The statistical population
consists of 121 companies listed on the Tehran Stock Exchange over the ten-year period from 2015 to 2024 (1394—
1403). To test the hypotheses, a fixed-effects regression model is employed, and Tobin’s Q is used as a proxy for
measuring firms’ market value.

Findings: The results indicate that there is a positive and statistically significant relationship between corporate social
responsibility and firms’ market value. In other words, companies with higher engagement in socially responsible
activities tend to have higher market value. However, the findings reveal that market competition and its interaction
effect with CSR do not have a statistically significant impact on firms’ market value.

Originality/Value: The originality of this study lies in integrating two key concepts (corporate social responsibility and
market competition) and examining their roles in explaining firms’ market value within the context of the Iranian
economy. The findings can assist managers and policymakers in formulating strategies for organizational growth and
sustainability by emphasizing CSR as a value-creating factor.
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Table 1- Descriptive statistics results.
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Table 2- Results of testing the first hypothesis of the research based on fixed effects.
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